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Price Sensitivity
The customer behaviors o airline companies are affected by many factors including country of origin of airline, quality of services offered by the airline, time consciousness for the customers and mainly price sensitivity. Price sensitivity is the measure of customer loyalty attached to the airline company with accord to the prices offered (Rajaguru, 118). The customers have a different reaction based on their price sensitivity to the loyalty of using the airline services. The customer will both retain their loyalty and use the same airline they are affiliated to or change their option at the slightest variation of the flight prices of the airline company. 
[bookmark: _GoBack]The major factors that affected the loyalty of the customers of airline industry are the quality of services and price offered for services. However no matter the excellence of the quality of the services of an airline, every company comes short on meeting the expectation of their customers who tend to be a little more demanding and less loyal than ever before. Price is therefore the key factor determining repeat purchase of airline company services (Rajaguru, 121). A reduction and increase of services play a significant role in sustaining the loyalty of the consumers. Reduction of the prices of airline services could have the consumers considering their options of airline services, remaining loyal or change their loyalty for more prestigious pricing (Kaura, Vinita, Prasad, and Sharma, 415). The reactions however happen at different levels of change of the prices. An increase of price will also change the consumer considering their options, change their loyalty of retain their loyalty for airline service at different levels of price change.
In bid to find out the sensitivity of airline customers to price changes the following research questions were used. 250 sample customers were targeted for the questionnaire and 200. The survey revealed the following results. 
Please answer the following by selecting the answer suiting your choice
I will change my airline if their price increase with 
3% 
5% 
10%
15%
I will change my airline if their price decrease with 
3% 
5% 
10% 
15% 
I will stay in my airline if the price increase with
3% 
5% 
10% 
15% 
I will stay in my airline if the price decrease with
3% 
5% 
10% 
15% 
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